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1602 701 NOBAWATALAZNTZUIUNAUNISIAIUGTTTH 3(3-0-6)

Dynamics Theories and Paradigm of Culture
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Cultural principles and background at local, national, regional and
international levels; cultural flows from foreign countries impacting Thai culture at
national and community levels; relationships and cultural exchanges with other
societies in and outside Thailand; selection and application for maximum benefits and

assimilation between traditional culture and modern streams of cultures

1602 702 3BAINARAANNIUNITIVENIIINUSITUATENS 3(3-0-6)

Statistical Methods for Cultural Research
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Wenaun e laud MIusiudeya n1sieseideya MIsenulaznsilauedeya
M3Uszyndldi5AduIdaUSinamarMsidedenunin Wensidemeianssu

Meaning and statistical methods, statistical research methodology, such as,
data collection, data analysis, research report writing and presentation; qualitative
research methodologies, such as, data collection, data analysis, research report writhing
and presentation; the application of quantitative and qualitative research methods for

cultural research
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Principles for Management of Culture - Based Organization
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Characteristics of management of culture-based organization as a whole in
the aspects of finance, management, and personnel management; and applying such
knowledge to authentic management by using actual situations as study samples;
coordination between the science of organization management and cultural
management in order to demonstrate differences from and similarities to general

business administration

1602 706 MIUsEAEURUSLAZNNTAANALNENITIANI TN TS TIY 3(3-0-6)
Public Relation and Marketing for Cultural Management
ndnuazimadiansdans Yagusrasduesesdng uuAniiugumatyTuase
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2AAVNTIUTWAY RRAIVNTINATINETIA @RAMNTINNINTAIUGTIN UaslATYIAANTIeIe

PRAIMNTIUNTRIUGTTH
Principles and techniques of management: purposes of the organization;

basic concepts of accounting and financial statements; analysis of financial

statements; principles of marketing public relations relating to cultural tourism;
evaluation of organizational environment; various forms of cultural organizations;
entertainment industry ; creativity industry, cultural industry; economics of cultural

industry

1602 707 Fwandaufiunisvieaiisanieimusssy 3(3-0-6)
Environment and Cultural Tourism
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Philosophy on cultural environment and tourism; the importance of
environment and cultural tourism; relationships and conflicts between geographic
conditions and cultural tourism management; cultural tourist in Thailand, guidelines for
eco-tourism; roles of state and private sectors in attractions promoting and developing

cultural tourist attractions; and field study to practice the correct tourism skills

1602 708 M3IANIINISHIRNTIBINITRILSTIH 3(3-0-6)

Cultural Tourism Management
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mefausssn Tuendlaianssamesnuiilnl msviesdeluseiuriesdu fnse
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Cultural tourism management; developments of contemporary cultures;
cultural heritage management; and understanding new generations’ cultures, tourism
management at local level, to coordination and management of sustainable cultural

tourism

1602 709 N15UTHITIATINITIVENIINUS I 3(3-0-6)

Cultural Research Project Management
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Concepts, theories and strategies needed for cultural research project
management; writing the term of references the cultural research project; research
team governance; research budget governance; research project evaluation; knowledge
from this project can be used to manage other projects efficiently; and indices of

success in cultural research project can be constructed by the student

1602 710 nsIteLaufiAnisuuuiidausauieniuinusssy 3(3-0-6)

Participatory Action Research in Culture

waNMS UuAa uaznguivesmsiteiaUiRnisuvutidausin msuszgndldidle
N939emedaussId seleuldide Mmalesed nsduasendeya nsdlfinyr MITeds
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Principles, concepts, and theories of the participatory action research;
application to cultural research; research methodology; data analyses and syntheses;
case studies of the participatory action research in culture
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Culture and Socio-Economic Development
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duduveneianig
Economic conditions as a whole so that students will be able to apply

knowledge of economics to cultural organizations and to be able to respond to
demands and supplies of producers and consumers in appropriate proportion;
frameworks for analyzing production and capital, and principles of investment in
business and culture, economics on tender submission, determination of wages for
cultural workers, cultural business competition, at-risk decision-making, and planning
for business extension

1602 802 N1FUINITLATINITNIIINUSIIN 3(3-0-6)

Cultural Project Management
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Basics of cultural project management; study feasibilities, issues,
presentation and closure of project report; budgeting; fund seeking; forms of project
support; strengths and weaknesses of receiving and giving research fund; including
teamwork preparation for operating the cultural project through learning from several
samples in Thailand and abroad
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Seminar on Cultural Management Research
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Course instructors run the seminar; the scope of the seminar includes
qualitative cultural research, cultural heritage, social wisdom, cultural management in
relation to cultural heritage and way of life; the emphasis of global wisdom and

peaceful society
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Development of Cultural Tourism
UsedRaudunnvesnisveniisamefmusssunslusssuresiu svsudssme
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The history of cultural tourism of all levels; cultural value and economic

value based on artistic and social values

1602 805 ngwmmmzaaﬁnsﬁL'f”iﬂ';ﬁ'un'lsviaaLﬁ&n 3(3-0-6)
Law and Organizations Related to Tourism
ssAnudlussdnsiiAsafuniseniisafisludiunansuazdrugfing Anwd
arudiiusszrinsesdnsraesdutiulaeiiussdoungmnefiisites
Knowledge of Organizations related to tourism located in the central and

regions; the relation between the two

1602 807 MsITeTmusssuiosdu 3(3-0-6)

Local Cultural Research
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Principles, concepts, and research methodology of local cultural studies;
historical backgrounds and developments of local culture, particularly ethnic groups in
Northeast Thailand ; construction of the new body of knowledge in terms of local

culture; case studies of local cultural studies

1602 808 N153BUIUINUSITU 3(3-0-6)

Cross — Cultural Research
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Principles, concepts, theories and meaning of cultural research; methods
of comparatively study of ethnic groups in Northeast Thailand and the Mekong River
basin; analyzing, synthesizing and applying research result to social and economic
dimensions, and international cultural relation development; case studies of cross-

cultural research
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Seminar on Cultural Research and Tourism
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Course instructors run the seminar, knowledge of relationship between

culture and tourism at all levels; benefit based on cultural heritage and way of life

1602 817 FUNUINITIVYNIINUSTTU (3-0-6)

Seminar on Cultural Research
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Course instructors run the seminar, knowledge of artistic and social culture;

integration of both and application for suitable way of life
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1602 703 SZUUANSEUNANISTIAIUSTIN 3(3-0-6)

Cultural Information Systems
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Systematic uses of cultural information; implementation of an internet
system in cultural information; and case studies of uses of information management
systems for policy planning and cultural information system development; information

systems and organization

1602 704  FUNUILUIAALALNOBNINFIANUUUYTUINTT 3(3-0-6)
Seminar on Integrated Social Concepts and Theories
Fuuunussudymmediag LarANURAINUAIINIITAIUSIIN NaTRINS
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Seminar on social problems and cultural diversities, cultural dynamics,

problems, methods of cultural research, problems of applications, and cultural impacts
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Gallery and Museum Management
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Importance and philosophy of gallery and museum management;

communication of value and content of art objects; concepts and techniques of

exhibitions with an emphasis on space; other elements related to gallery and museum
management; law , finance, public participation, technology trends, and diversity in

consumer taste and behavior, practical experience

1602 712 @NsaUWANANISUIMNTIANIS U TRIusTIY 3(3-0-6)

Information for Cultural Management
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Collection, arrangement and data analysis: implementation of such
information especially about accounting and finance in cultural management as policy
determination, capital control, profit planning, seeking for capital sources, and
budgeting; analyzing financial budgets; and evaluating cultural activity operation

1602 713 msﬁ’ﬁummivimLﬁﬂ'smﬁmuﬁiiuLmuyimﬂm's 3(3-0-6)
Integrated Cultural Tourism Development
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Objectives and processes of cultural tourism development, promotion

tourism, especially eco-tourism which doesn't bring about radical changes in culture or
severe effects on people in the area; comparative analysis of cases of development of
various types of tourism affecting culture at different levels; analysis and guidelines for

cultural revival and promotion cultural tourism
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1602 714 Uszndl Aauzuazimusssuiionsvioadien 3(3-0-6)
Traditions, Art and Culture for Tourism
padmuidosssinditngsy Aads uarTausssy MAevyunisvioadiatesed
niinA seaulsemakazseaulan
Knowledge of traditions, rituals, art and culture; their role in supporting

tourism at all levels

1602 715 uywdiudaandeumeiamusssu 3(3-0-6)

Human and Cultural Environment
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Concepts, theories, relationships between human beings and their
environmental surroundings with emphases on arts, beliefs, traditions, rituals, or
human creative behavior, archeological issues related, or the application of local

wisdom to daily living

1602 716 21UIUIIUANE 3(3-0-6)
Area Studies
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General knowledge of area studies; culture and area studies; Isan arts and
culture and the Mekong River basin region; relationship of ethnic groups in the Mekong

River basing; research methodology relating to area studies; case studies of area studies

1602 810 Usngn1saimedinuuazinusssy 3(3-0-6)

Cultural and Social Phenomena
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Culture in update meaning; cultural phenomena in current society; causes
of problems; sources and development affecting changes in perception, accepting or
leading to problems with arguments in the daily life in both urban and local

communities; cultures relating to living people’s lives form birth to death
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Law and Cultural Management
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Laws concerning cultural management, its contents , purposes, and effects

upon cultural management
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Communication Strategy for Cultural Tourism Management
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Definition; processes of determining objectives, determining communication
strategies, and determining strategies for using media for cultural tourism management
at micro and macro-sectors in order to obtain efficient governance at local and
theoretical levels and case studies

1602 813 ngumﬂqmmwnssumsvimu’?im 3(3-0-6)
Law and Tourism Industry
Audiungrsneiiedesiugnamnssumsviesiismeiausss nsld

Usglominnngsuleu Tetedu waznguanglunmsusznoumsiumsvieniion ansiving

dviesnmesinvieaivauaziuszneuns
Knowledge of cultural tourism law, the way to use the law for cultural

tourism management, freedom, human rights protection of tourists, and tourism

entrepreneurs

1602 814 nsIteUsEgNAMIsTAIUsTIUNaN SWaILSsn 3(3-0-6)
Applied Cultural Research for Social Development
vanmsuaziAmfsIiuMATeUssgndmeTassaukar i eitamdinuuas

s ruan Tnsemzlunadaiu msdanseideya nsiseiuinusssuile

Usggnaldlumsiauiassghanasdany seidouisidefifedesiunsideussgndma

Jarusssu nsdlfnumAdeussgndmainmsssniiemsianUssine
Principles and concepts of applied cultural research and analysis of social

problem and development in the past, specifically in northeast Thailand; data

synthesis; cultural research for application to economic and social development;
research methodology relating to applied cultural research; and case studies of applied
cultural research for national development
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1602 815 N13IYNIITMUTITULYIAUAN 3(3-0-6)
Qualitative Cultural Research
adeudiosinusssueiuAaUuardsnnausssy wuamamsineidy

Tagvhly wamamsiseidenunmlaeily msthauddodemunmanldiuiausssm

RN
Knowledge of artistic and social culture; guidelines for conducting general

and qualitative cultural research for improvement of artistic and social culture

3.1.5.1.4. IneTwus

1602 898 Anenlinus 36 wiawhn

Thesis

mAdieaisesmnuilmiviemsiteiiontsiannluauiv iausssumans
ﬁgﬂLLﬁiﬂismumiﬁumﬁ@m NMIRAILILAZNSITEULATTIATIING ATODALUUNITINY 11T
ALEUNTIVY AIUNTEUIUNITITENINIAIUSTIU NITUBAUBLALNITNULNIHANITIFY N1FUN
nanTIdeioUstgndldlunisuitamuayiamndany

Research for building new knowledge or research for development in
cultural science : research selecting process, development and writing research
proposal, research design, process of conducting cultural research, research
presentation and distribution and application for problem solving and social

development

1602 899 Anenlinus 12 nuaeia
Thesis
mdeiteaisosdmmilmailuanuiv iausssummans FausnsiLasTou
Wlaseidy nsdendeyn NM599NLUUAITINY NTANTIUNNTAILNTEUIUNITINE NTULEUD
LarMIHuNIHansIte mahnamsiteieUszgndldlunmsuityvuagiaunday
Research for building new knowledge in cultural science : development and
writing research proposal, selection of research problems, research design, research
process, research presentation and distribution, and application for problem solving

social development



