nangasfaUnssumaasiaane
197131522 N LU AN WA AN T
(MangasUaulge w.el. 2565)

Hawanges
mnlvg nangasAaUNIINANEATLMAN
§ANMIDDNULLLAE RN A AT
m‘mé’aﬂmﬁ : Bachelor of Fine and Applied Arts Program in Product

Design and Development

%aﬂ%zymtazawﬁm
mnlne (%al,ﬁm) . FaUnTINenansioia (MIoanUULLALWMNERN )
(%aaia) © et U (MIRanuULLAS NN EA )
m‘mé’aﬂmﬁ (%al,ﬁzu) . Bachelor of Fine and Applied Arts
(Product Design and Development)

(@atla) : B.F.A. (Product Design and Development)

L
42 vinges
Svmhefinaaasmingns lifouni 134 miefa

lassshaudngas
WAIIMUASNGNIT NuwanuILia

1. wnedmanuily Laistaana 30 wibefia
2. WIOITUANE laiviand 95  WiEna
2.1 ANUNUATY 6 Whwehe
2.2 %wﬁugm’iﬁmm 54  Wiefe
2.3 Wiantieey 23 Weie
2.4 Jienidan 12 wiheie

3. wATLRENLES Laistaand 6 wwedia
4. msRnaw 3 wefia
Tmmia laiviaundr 13¢  wheia

HaNgMSMSANWIS=AUUSTYYINS UNSANW 2566 UMIONENAgUMASAIY



e lumdngas

1) vaneimdnmsialy Tsistaendn 30 mizeia
dulueundngamaaaindnminly sminende
AN (ATUUTULFI W61, 2563)

2) KNIITURNIE laistaendt 95 waefa

2.1 IUNUATHE 6 Waen

0600 101 Fatzuayimunssadau 3(3-0-6)
Isan Arts and Culture

0600102 AaUnIsuenaasUsvies: 3(3-0-6)

Introduction to Fine and Applied Arts

2.2 Emﬁyugm'“mmn 54 WUIENA

0607 101 mmmﬁamiaammu 3(1-4-4)
Drawing for Design

0607 102 MSEEULLLNAAS N 3(1-4-4)
Products Drawing

0607 103 aqﬁﬁizﬂa‘uﬁaﬂLﬁ'amiaammu 3(1-4-4)
Composition for Design

0607104 mefiaas 2 fFfiansoanuyy 3(1-4-4)
Computer 2D for Product Design

0607105 meafiaas 3 fFfiansoanuyy 3(1-4-4)
Computer 3D for Product Design

0607 106 Useifrmnamsmsaanuuy 2(2-0-4)
History of Design

0607 107 ﬁugmﬂmﬂuﬁﬂaammu 1(1-0-4)
Design Fundamental

0607201 MIsaUUUHAADII e TLELe 3(1-4-4)

Creating Product Prototypes for Presentation
0607 202 Q;‘JﬂzyzywLmsﬂquﬁf@mﬁﬁmLﬁ@ﬂﬁﬂ%ﬂﬂﬁﬁ3(l-4—4)

Wisdom and Cultural Capital for Creativity
0607 203 “equazmeluladimseéa 3(1-4-4)

Material and Manufacturing Technology

0607 204 MIATMLANUBANULL 3(2-2-5)
Design Analysis

0607 205 MSEIFNEGS 3(2-2-5)
Ergonomics

0607 301 miﬁmmmﬁamiaammu 3(2-2-5)

Photography for Design

0607 302 MISWEWIATIAUAUALLTITOMN 3(2-2-5)
Packaging and Brand Development

0607303 nmmaauazALAlna 3(1-4-4)
Marketing and Consumer

0607 304 mswawgsiafauseene 3(1-4-4)

Applied Art Entrepreneurship Development
0607 403 M3IeluasNaHAnTUN 3(1-4-4)
Research and Product Development
0607 401 HNANNIMIDRNUULLALRAINAS U 3(3-0-6)

Seminar in Product Design and Development

0607 402 HVITTEMITUALNITIALEA 3(1-4-4)
Exhibition and Display

2.3 g nandeny 23 WNa

0607 231 MIDBNULLATNENAASTITIN L 3(1-4-4)

General Product Design and Development
0607 232 MIoanUULLASRANAG T EsT  3(1-4-4)
Contemporary Product Design and Development
0607331 MPBNUULLASRL AR Radenn 3(1-4-4)
Product Design and Development for Society
0607 332 MI0RNLULLASHANAGN N 3(1-4-4)
Tusmudsenaums
Product Design and Development in Enterprise
0607 333 MIeaNUULLASRANARSNITauTanTsna144)
Innovative Product Design and Development
0607 431 @aLfwus 8(0-16-8)
Art Thesis
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0607 241 MIPaNLUUMALNANNUWIMedad 1 3(1-4-4)
Visual Art Design and Development 1
0607 242 MeaantUULasNamuWNTwerama 1 3(1-4-4)

Fashion and Textile Design and Development 1

0607 243 MIDENUULLALWEINNAASTUN 1 3(1-4-4)
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Fashion and Textile Design and Development 2
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Product Design and Development 2
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Computer for Specialized Design
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Professional Designer Drawing
0607 368 HMOENIETIA 3(2-2-5)
Creative Textile
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Ceramic Design
= v 1 1 a
4) mstlnam laitoendn 3 wisefia
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Practical Training
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Photography for Design
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Marketing and Consumer
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Research and Product Development
0607 402 Susmnmedaizszend 3(3-0-6)
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Practical Training
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1) waeindnwiily Laistaendn 30 wbaefia
SamsEeunssoulasdiinindnminly uavams/
enae
2) VNIV AN laittaendn 95 wbaefia
6 WIERa
3(3-0-6)

2.1 I NUATAS

0600 101 ﬁaﬂzuaz’a’musﬁuﬁmu

Isan Arts and Culture

VMo sdsanBammuniiug miély’@ﬁ'uim
DAMENS N3NENs SEULOMATD sl AENI9 WL
maciingie mesdwasInfaunsssdau Wiiauiunmea
ynsdennuariadSamsssnrasdsnndans soudafnaud
ﬁa@ﬁﬂﬁrﬁﬂaﬂaﬁaLLazﬁaﬂ%m 7 PfinasaTAnuasdsnn
Ben

Development of Isan society ethnicities,
settlement, geography, natural resources, beliefs, traditions,
rituals, ways of life, and artistic creativity; overview of factors
and influences contributing to Isan culture and society from
the past to the present
0600 102 Ravlnssuenansu5viest 3(3-0-6)

Introduction to Fine and Applied Arts

P[0T ovuasATannmaasfaUnasad i
fai] Favznsuans o3evadal uasissenadail ffady 15um
psniAeuas ofaunsssneuasnnnd wiliaan
Lﬁ@]@’JWN"mU‘%ﬁLLﬁBLLNﬂ%@WﬁIﬁ]

Forms, contents, and development of visual and
applied arts, music and performing arts; factors and contexts
which inform changes in Thai and international arts;

emphasis on students’ artistic appreciation and inspiration

54 WiENA
3(1-4-4)

21 %ﬁuﬁmiml.an
0607 101 MsMaRamsaenuLY
Drawing for Design
wanmanguduartfidnsmanadunims
oanuLY Anvinsemaduulasss$s U519 UM dada ua
Ny ‘ﬁuﬁmaﬁm uasMInmwTianan s AAR Y
MIBONULUNAGSTWT

Theories and practices of design drawing,
fundamental drawing elements including shapes,
structures, proportion, shade and shadow, textures,
positioning and arrangement in drawing, to understanding
and proficiency in drawing skills to presentation product
design ideas
0607 102 MILTLUMULNAAN AT 3(1-4-4)

Products Drawing

wanmaarUIRNMaTenwiuy Mwenaaasla uay
MUAG MIMUAINATIEIN MITMUAINATBITLNTI WAL
Geuuudaefiouaslisunsunasfunasitahllgmande
FUUHARS U

Principles and practices in two dimensional and
three dimensional drawing projection; preliminary scaling
and object proportion in drawing by Handwriting and
computer programs to create a product prototype
0607 103 asAUsznavAaiiiiemseanuuy 3(1-4-4)
Composition for Design

wﬁﬂﬂmmzmwﬁa@6ﬁszﬂauﬁaﬂz%uﬁu§mﬁa
nsRENULL viqud SeAnenmslda vénnsRalsiedams
ieme) A 0 3 w10 JUTe-quviss ok 1 daon
MmN ﬂﬂﬁﬂmﬁﬁﬁaLﬁaﬁiwﬂﬂﬁmwuaaﬂLmu

Principles and theories of basic composition in
art design; theories of colors, psychological effects of colors;
principles and components of visual art including dot, line,
color, shade and shadow, form and shape, texture,
proportion and application in design; practices in design
0607 104 AaxWaLes 2 RAemsaanuY 3(1-4-4)

Computer 2D for Product Design

v Fmauaaeaame SensaanuLY
Anugiianalaslfllsunsnnaniamasdnsagy wems
aonUUUNTIAN N1saaNUULNAAS 0 LLazmwmé"auvl,mélugﬁ
WL 2 J6

Principles, theories, and computing methods for
graphic design; Practice use of computer programs to

generate two dimensional product designs and animation
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0607 105 Masaaed 3 NAamsaanuuy 3(1-4-4)

Computer 3D for Product Design

yanms el AN ussreNneSomseonuLY
WA MIFIMMIEREUATI M NFULLILNAR O Lay
mwmﬁlauvlmsl,ugﬂmu 38 selisunsumeninaaiiag
NioNMILEUENANY

Principles, theories, and computing methods in
graphic design; Practice use of computer programs to create
virtual images, animation, and three dimensional product
prototypes and presentations
0607 106 UseiGenansmsaanuuy 2(2-0-4)

History of Design

asfTusneesmIoanuLY HannmsWanmiH
St U mdsnsitimamsagsesned luudasyas
53meﬁmﬂﬁﬂmmiaaﬂLmuﬁ'éwﬁzy 9 SL‘L@W%EWEWWﬁN
WAADI Tidararoma At aemedonsTamnssaasiu
DANUALHZ UGN

History of product design ; product development
related with the social conditions ; the way of human
existence in each era ; case studies analysis an innovative
product that affect the social and cultural of the East and
the West are changes
0607 107 Awgrumainineanuuy 1(1-0-4)

Designer Fundamental

et mmsﬁﬂaélmzﬁuﬁu@ummLﬂuﬁﬂaammu
yinwe 33Aa naUfieinme anmeanuuuehs ) e biEewh
T neniann U5 e @numemsaenuyfisula

Fundamental knowledge and understanding of a
designer’stole, skills, thinking methods, and practice; range
of design means for students to study, develop and apply
to achieve design approaches of interest
0607 201 M LULNEASITRaMEUe  3(3-0-6)

Creating Product Prototypes for Presentation

MANMIUALIDMIE T UIUUNA AT M3Feus
wasAiniinwe n easilagunanishs o lutpsfiemauas
Tssrmu TR nus UL aevBauLLIER oA TN EaTU
miﬁnLﬁuamuwﬁmﬁmﬂu@uzﬁuﬁw mshiauaIe lawan

Sudngnandhmanede A mauasnssuMm eIV uay
fllseRnsnm

Principles and methods of creating product
prototypes; learning and practice using various tools in the
workshop and the factory practice to create models or
product prototypes including the product presentation and
advertisement; in order to effectively publicize products to

target groups

0607 202 aﬁa‘]tyaunmeu’i@luﬁssuLﬁanﬁa%'waﬁﬁs(144)
Wisdom and Cultural Capital for Creativity
gs’iﬂtyzymaqﬂﬂuﬁaa5uﬁwmmﬁmﬂﬁmﬁuﬂm

v omainau unedh seestiudwen sldungadn ms

shemamemss maluladnTssAauams i aimadinm

waemsinseaide Qﬁﬁmzywaamhﬁmﬁ'u mMaenEL
meTamsraaiiorhnyssgnd 4 lumasiasadanuuy
A v ¢

WRGINTUMN I@yﬁnmmamzﬁmﬂNaqmﬂﬁaammuﬁmmﬁa

fifendas uasnarnnEeussaesmanamsnalugu
Vot

Local wisdom of artisans in handicrafts such as
basketry, textile weaving, ceramics, and woodcarving;
knowledge transfer, production technology, and usage;
study and analysis of beliefs and creativity of local wisdom
and artisans; study of cultural capital in the local area to
apply and create product design; review of case studies,
interrelated researches, and field work in local communities
0607 203 Fequazinaluladnsndo 3(1-4-4)

Material and Manufacturing Technology

wanMsAnMMIleNERaDENTAuaz AN
vanewasiae @ileis 17 Tane fh wils Taqmefimes uay
Aaunaa WoldlunInge n3zuamnsnaaLarNITWaL
welulaimanaafiastuaranannfuanduasva
vy uasufiosiudanedan

Principles, analyzing properties and diversity of
materials; plant fibers, wood, metals, fabrics, leather,
polymer and concrete materials. for use in manufacturing
processes and the development of production technology
to create different and diverse products and environmentally

friendly
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0607 204 MFAATILHNUDANUYL 3(2-2-5)
Design Analysis
nEnMsazNnEiNIMseenuuUiiaidanuas

ﬁizgﬂéﬂ%mu"3mezﬁﬁ'mmmmemmaammu Hywiiiiio

TuaAs ey Aemsho mesenuuuduigUiLL e

w1 & ouidn Terseana uas e
Principles and theories of product design for

selection and application; analysis of design concepts.

problems and solving. design analysis, styles, aesthetic,
colors, surfaces, structures and material

0607 205 MsEFNERS 3(2-2-5)
Ergonomics
fnemeAmevanred 200 fasanu §E5s uasms

wasulvawgAnsaneasaywd Afuius funsaanuuy

WARTWILsHMeh 7 UGTR niseenuuunAnosfifenda

Sausiumeime fsenm uasngAnssafdaiugiuGon

MO
Study of human anatomy in size, proportion,

physiology, behavioral movement related to categorized

product design, operational product design concerned with
human anatomy, physiology and behaviors concerned with
the human body

0607 301 msn’wmwnﬁamsaammn 3(2-2-5)
Photography for Design
mmﬁﬁﬁuﬁmﬂmmidmmw m‘%la@ﬁaaqﬂﬂmﬂumi

e ENMITNENW MITABIALITENaLAMM L M Tehe

aw madiemamanita mi?%a@’nmmﬂugﬂl,mmm 9

ﬂ?iLﬁU%@éﬂﬂLﬁamiaammU mimﬂﬂWWLﬁlaLLﬂ@ﬂﬂiSU’Jumi

S NETIRMRRNULY Nstham AR mathan e

MILEUDNANUMTDDNLUL
Fundamentals of photography; photographic

equipment and tool; principles of photography; photography

composition; light in photography techniques for
interpreting various formats, collect data for design;
photography to present the design creation process; product

photography; photography for product design presentations

0607 302 MFWRIWIASIAUAUSZLTIAUT 3(2-2-5)
Packaging and Brand Development
vEfuasanmaGasduduasmaiasnaTEndn

MANWHL MsThvuanagns mavhanddgaan nsss

Sndnuollvaui amaud & mamruedanna mssanuu

$hiins marmuagUMLLLSTY W NssanuuulasseeTae

HAYNTIA TN TS0DNULLLA HAAUTIY M0 uuﬁuimmﬁﬂms

P0SUTIPIIN UszanmeasusTeion ninenlumseanuuy

ngvsneuastermuafifedas
Principles and theories of goods and brand

development including planning and strategies, launch of
new products to the market, creating product identities;
logo design, colors and wording, lettering, packaging, and
product presentation; structural and material design and
production of packages on the basis of principles of the
packaging; types of packaging, psychology in design, laws
and regulations

0607 303 MsmMALaAzRLLnA 3(1-4-4)
Marketing and Consumer
ydnTuAeMEE MR et uasisede s

natimsamanazgislng Wanaasiadenlasgmasanuoy

uasiaWaaTUr Muhisuenanmrigamauaziislna
dhvsneldeehasisedvsnm

Principles and theories; analysis and basic
research in marketing and consumers to design and develop
products; an effective launch of new products to target
groups in the market

(3

0607 304 MsW@wITsNaRaLzszeng 3(1-4-4)

Applied Art Entrepreneurship Development

v

winms newed) werUfidms mawaw madug
Usznaums naasTaumnaaLseend mandnaun Ussiuame
M3 danlama Eeniamgsnia MIMUMaISuL M3
mauswsdamsgsiarhwmaluladicnssne mavAmsena
Ea MILIMTNUYAAS MINBNTLULINA ANNSUHATEY
RGN LLazﬂgwmaﬁﬁm%m

Principles, theories, and operations in
entrepreneurial development of applied art products;

manufacturing, and marketing evaluation; marketing
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opportunities, business planning, funding sources,
investment, business management through information
technology, risk management, human resource
management, business system development, societal
responsibilities and related laws
0607 403 MeARBUALNBIWINAAN AT 3(1-4-4)

Research and Product Development

AN MRS eMIBaNUULLAL L)
HAASI Mathruade3ty matinm uazTiusandess
whnsdieiuuasmaiutoyamesn madnienngushaths
malenidoyamMeshia mstszifiung m3sheds maidou
lsamauayEUNaMIITY a3TenusTindsy

Methodologies in knowledge acquisition for
product design and development; research topic, literature
review, research tools and data collection, sample groups,
data analysis and statistics, evaluation, citation, writing

research proposal and report, and researcher’s ethics

0607 401 FUNWIMNINTOONULULALWNANWHAANDN3(3-0-6)
Seminar in Product Design and Development
ﬁwmﬂmﬁwé’zymwm’%a@ Tusnaimmssanuuy

wasaER Tt MauaniA HUAINFANNAGTAL DAL

WAYMTLEUD TN Lﬁammmzqﬂsﬂ%ﬁumiﬁwmwﬁmﬁwﬁ

warmsThAaLfnus
Seminar in selected topics of product design and

development; sharing knowledge, opinions, discussion, and
presentation to apply in product development and art thesis

0607 402 ANTFANITHATANFIALFA 3(1-4-4)
Exhibition and Display
ANNANRTY FUULL Uassunnyasiivesemauaems

JauanInansTm TangUnTabluMITaLaRs MIanusmL,

waemathiauasu ssuuoanlar nussAaluneiausn sy

anuds MIThiauanasH TugUuushs o
Significance, formats, and types of exhibitions

and product displays; materials, equipment and props for

exhibition, exterior design and decoration and online
presentations, graphic design for display, and various ways

of product presentation

23 WEna
3(1-4-4)

2.3 A andefu
0607 231 MIvANULLUAEWRIWIHEAF ATl
General Product Design and Development
WENMT BT LATIMNINIDR NI NARR R,
ANAREE9EIIE UATAMIoenuuLARTDeimaEnT
laidudon Usswnmaadld vasmnussmeluaias saadiniau
wEnsLhEUTIme Wiiguins U 3 uasalemlivan
%uﬁuim
Principles, processes, and guidelines of product
design, creativity, and operation at a small and simple scale;
utility design, interior design, toys, costume-jewelry with

emphasis on form and shape, colors and functional usage

0607 232 MIAANLUULALNAIWINAANANTINENE  3(1-4-4)
Contemporary Product Design and Development
MINAIHENTU UIANNAA lwMIaaNUUY

AR URTEnmseanuuLnaausineUsuassiaditines

anluilaqihy winsflaeiadldluiinerdeviediinmm e

RadnuamuEzaney o MIBDNLULIUMIWIALEN Wi

A ansmsny Sselomlisesfisanedasiuna

§1DINIVINAA
Product development, concepts of product design.

practice designing products that support the lifestyles of

today’s people, tools and equipment in the residence or
office, various facilities, designing a small shop, Process
emphasizes aesthetics, meaning, and functionality in line

with market demands

0607 331 MIPANULLUAEWRIWIHEAFATHBTIAN 3(1-4-4)
Product Design and Development for Society
Anmmaeduazduaiidoys Unngmsoidiaauss

Fumdan 3mmﬁ%’a;ﬂaL‘ﬁamsmiaaﬂLmuﬁﬁﬁ@miaammu

HARF T e Roindan mIsanuuLioaadiein ms

aaﬂLmumﬁwﬁwﬁﬁ@]auﬁuaammﬁaamﬂaﬂﬁuﬁmmww

ﬂa;mazlﬁa@uﬁy’nma

Study of theories and data investigation social
phenomenon and environment analysis for design; operation
of eco-friendly product design; sustainable design; operation
of product design in response to the satisfaction of target

groups and universal design
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0607 332 MEANUULUATHBIMINEAS AT 3(1-4-4)

lugamutsznauns

Product Design and Development in Enterprise

MERanUULLAYRINHARS N URTEMImasmu
auiuuarideyadmmmacl she q ansnmdsznaums
UfiRnseanuuunAR LU N URRAR Tug
waodne Anvnuems Wsasnueifinides dedssendldlu
MIBBNULLKART T INENE

Product design and field work as a practical
research; using participatory operational design with local
manufacturers or/and production dealers or sellers; practice
and use of local identity in contemporary art and product
design
0607 333 MFOANUULLATHBWINEAS AT 3(1-4-4)

Baninnsaa

Innovative Product Design and Development

FAnmeauainazlifiniseanuuuLazian
HAAT MBI IANTIN MITALEREUM MIsaa meldsun
yaesnmLlsneLN T Lﬂuﬁuﬁﬁﬁﬁﬁmi EHNIGL

Study, practice, and development of product
design for innovation, exhibition/ displays, and marketing

in contexts of entrepreneurship in the area of study

0607 431 Aadfiwus
Art Thesis
o levasseden : 0607 403 MSITLUATHENW

8(0-16-8)

NAaTUN
Prerequisite : 0607 403 Research and
Product Development
Uszsnannudannmseinm lwndngnssatioms
mm’mﬂ’agamﬂamuﬂimaumﬂumﬂﬁum hgmsdavh
TassnsfaLiinudiflomsesnuniasiasnnansos lnons
seytigmuazanaidululdvadlasems uwmoudiigm
auaamatnmn Fnmnwndays malneiteyaield
Tumsaanuuy maLsediunEaTum washiauanaa
Integrating the body of knowledge in the
curriculum with research in entrepreneurship and a field
study to create an art thesis project of product design and

development according to the research procedure:

identifying problems, feasibility, solutions, scope of study,

data collection, analysis, evaluation, and presentation

12 wIEn6
3(1-4-4)

2.4 Juanidan

0607 241 M3vanLUUATHEIWINWTINARAY 1

Visual Art Design and Development 1

AMAMANE FEng LavanwasveanuuLinedad
Ussnvens ) nsswaumsesnuuunuimedad mafinmdaya
{emTeanuuL marvuaLIA AR 01930 WazANNGEN
Turvaanuun masemevuazaiamean vmehs o ilnm
msduuunsgdomseanuuy msdnwmwgdnssuguilag
30NEN NagNs MIUsefiugaraulaEon 953enusIumS
NAAUALINELNS Ao lsman AnfeuazUfiifinmseanuuLnLUL
fydelamseaniuy

Meaning, terminology, and characteristics of
various types of visual arts design work, process of
communication arts design; data study for design;
determination of concept, emotions, and feelings in design
work; simplification and unraveling from various shapes
into images; design briefings, studies of consumer behavior,
consumer psychology, strategies, advertising evaluation.
code of conduct for producing and distributing advertising
media, practice thinking and designing from a design

summary

0607 242 N152ANLULLAZNEL LLW‘;J;%LLazaIGYIB 1 3(1-4-4)
Fashion and Textile Design and Development 1
aramansadEme aoiiRaadiule e

fhafiashe | AnUAtennaasmeususiannass ldun nsvh

dula mavhidudhe mfaad mandash mein mana mada

AnTIRMAInnueeEn iBu Mavheuazaean MaseLne® ms

Rar matinéh maagrh
Meaning of textile, fiber properties, different yarn

types, and fabrics, practices of handicraft textile production

such as fiber making, yarn making, dyeing, fabric production
knitting, weaving, pressing, practice fabric decoration such

as cleaning, coloring, printing, embroidery, and fabric stencil
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0607 243 MFODNULULALWAWHAAT BN 1 3(1-4-4)
Product Design and Development 1
ﬁné’ﬂmiﬁugmmiaaﬂLmumﬁmﬁmﬂ ansdlalu

lassaienanin mesanuuUNanT N TagsTINma

Snenu @ FunuaznInslumanas maduadoys uat

AeTAnAaT e shs NP0 IDNUULIFLNGS UaTANHIN

Lﬁamﬂ%dm%uﬁugm
Fundamentals of product design, understanding

of product structure, product design from natural materials,

weaving, fabric, clay, and production methods, fundamental
research and product analysis, experimental design of shape
and beauty for basic use

0607 244 MTBANULULALWRIWINUTIINARAY 2 3(1-4-4)
Visual Art Design and Development 2
mseanuuuhanws dydnwal amisenay mssan

wBulnTiin MIsanuUUAT AN Eel snFraRLAL UL

29An3 EnAauastiiEmsaanuuy wimstamusnanuda

L waemsThiEuesaruataivdnen
Design of typography, symbols, illustration,

infographic presentation, badge, mascots, and

organizational style, practices of design thinking and
production with emphasis on concept development,

drafting, and step-by-step presentation

0607 245 msaammmmﬁmmLW\I%"%LLa:a'wa 2 3(1-4-4)
Fashion and Textile Design and Development 2
ANNANEYININAEY *?I‘Imua@miaaml,uumcmm

fonUszasdannmeanuuumens Uslemiuasiifivas

Memy asRlsTnamemey Usuanainae e[y

wé’ﬂmiaammum@maﬁw LLﬂZ%%Gla%ﬂﬁaaﬂLL‘Ll‘U mamaﬁw

fhemauRInes

Meaning of a pattern, origin of the pattern design,
purpose of the pattern design, benefits and functions of
patterns, pattern elements, pattern types, pattern styles,
fabric pattern design principles, and computer-based

designing fabric pattern process

0607 246 MTBANULULALWAIWINAAN BN 2 3(1-4-4)
Product Design and Development 2
mayganmaenafifiesdsuwensdnlums

DONULLNAG U 65 e T nasLaunaHAe ey

fanndon miaamm’uNammmﬁ@a%mﬂﬁﬁmqgﬁmeﬁa

UsrlemlFroafinfunnanamafiaLl WannmGnsmidmsy

#uslna I@aﬁwﬁdﬁﬂﬁaé’yﬁ@mﬂﬁaaﬂLmu mdeamsmans

PUNATETUY LM TR LEUINAN
Knowledge integration to create product design

concepts, material innovation, environmentally friendly
production processes, design combines creativity with
forms for functionality and artistic beauty. The development
of products for the consumer, based on design fundamentals,
articulate drafting, and presentations

0607 341 MsaanuuULaTNAMOUIARAT 3 3(1-4-4)
Visual Art Design and Development 3
MENMIUAENTLLIMNTNAAFIAN M3onILL

Sulad Ainfnuasy fifimssenuundeusendiug dasastn

e uasAeasssRanEiAY o Tugunresdadeiant

AoBiSnmaafind Wi WRMILANNAR LULT was Mavh

WURNAIUD a’mﬂu%umau
Principles and production process of publications;

website design, practice thinking and production of public

relations media, promotional materials, and other creative
media in the form of print and electronic media, learning
process emphasizes on the development of concepts, drafts,

and step-by-step presentations

0607 342 msaanLmuu,azﬁmmu,w%uu,azéwa 3 3(1-4-4)
Fashion and Textile Design and Development 3
wé’ﬂmsﬁm@um’%aﬂLwi@myﬁuim mITasuay

SRS IRaIuAIMELLN TN WAy LuviL naiieis

masieuiniosudmedaedie uay Waasins
Principles and production process of publications;

website design, practice thinking and production of public
relations media, promotional materials, and other creative
media in the form of print and electronic media, learning
process emphasizes on the development of concepts, drafts,

and step-by-step presentations
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0607 343 MTONULULALWAIHAAT AN 3 3(1-4-4)
Product Design and Development 3
MIlFaNUANFIETIA WNTRaNUUL WA U

wesiaed Fefidmsznovassszuunaln seuuliiiuas

Sidnvsafindachahe I@a@hﬁdﬁdﬁﬁaﬁugmhmiaaﬂLmu

ARSI MIFNENMTRENULLLALHRIWHAR U s

13gnaums
Creativity in furniture product design with

mechanical components, simple electrical and electronic
systems, considering the fundamentals of product design,

a study of product design and development in an enterprise

0607 344 MsanUUULATWRIMNUTINARSY 4 3(1-4-4)
Visual Art Design and Development 4
amudifeatunssaunrdeRedaiicie uafiu

%%Lﬁa ﬂ']‘SI%’JHMW ﬂ‘szsﬁwﬁmﬁuﬁ msaammumwméaﬂm L

Ausiurnai e madnngam Andauasfifimanae

dosaffidie
Knowledge of multimedia production process,

animation for advertising, public relations, design for two-
and three-dimensional animation. Study tour. The practice

of thinking and producing multimedia

0607 345 M3PANMLLUAEWRWWWTULARma 4 3(1-4-9)
Fashion and Textile Design and Development 4
s SfuasinAnmIaenuaLeRe LA aTehs
) U38Am eaBauRsME gﬂLmum%@LL@i@mm AANMTDONULIL
RRIIFIME Suden MIBBRLULIARBIUAIME
History and concept of costume design in
different periods, costume types, costume patterns Costume
design principles and costume design process
0607 346 MFDANUUVUASWAIWIWAAN AT 4 3(1-4-4)
Product Design and Development 4
MEENUULHAAA R ARBLEDIPBIFIMIAYNE
fuvoiamznga masdenmeuazepdnE ALy
wAafoM TadufiRedasiumssenuuusEaioe Anwmms
Tmalulad Teie) nweMING ﬁmminﬁmmizqﬂﬁﬂmﬁ
PONUULNANAUN ANNFNRUTTENIINAAS U TUFN N
WIAA BNLALTAIUIITN MIANBINITODNUULLALN AN
AR MEmUUTENLMS

Product design that meets specific or niche needs.
Emphasis on creating value and unique features for the
product while considering factors related to product design
in various fields, including studying the use of technology,
materials, and craftsmanship that can apply in product
design, relationship between product and environment and
culture, a study of product design and development in an

enterprise

6 wuaEna
3(2-2-5)

3) nedndaniiidaseulazans
0607 366 ﬂauﬁ'amaéuﬁ'amsaammnwewwma

Computer for Specialized Design

%%ﬂ’liLLﬁSﬂa%%ﬂNﬂaNﬁ’]L(ﬂa% Lﬁl@ﬂ']iaaﬂLLUU
wﬁmﬁmﬂ? Lﬂ%ENL%DHLLﬁE?JaW]ﬂLL@IG ‘1/1%@ miﬂ%ﬂﬁau,azmw
mﬁ‘mﬂm ‘1/1%6] ﬂ’liﬂ%’]ﬂLLWWLﬁ%HLLﬂSﬂﬁﬁ%’Nﬁ?@ﬁ’]EJ W%@N
MIEUD

Computer-based methods and operation to design
products, furniture, and furnishings, Using, computer for
creating media, animation, patterns, and presentations
0607 367 NALFUNaaTRNIINITAANWLY 3(2-2-5)

Professional Designer Drawing

mamadeuwiadonns mauasenafnas eIy
e amsesnuuuNARRS Fouusundudae
anadlatis Taseas anasinauasmnadasou JuULuAe
ﬁa@gﬁmmsam

Drawing for communication, visualization of
creativity to sketches for product design, immediate writing
with an understanding of the structure, the balance of scale,
proportions, suitable form, and materials
0607 368 Semasiesssd 3(2-2-5)

Creative Textile

FonnassRmoieionsad fauaniaauazdule
wannaiesie ulsnnfruasdulodouanet Wemn
NSLUMIHARENIETIRlAmATiAaIIVaNE 11 MIFN M3
a Mafan M3ty

Creative textile handicrafts with extended
production of various materials and fibers, such as plant

and synthetic fibers, developing creative production
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processes by varied techniques such as knitting, weaving,

printing, and embroidery

0607 369 NSRANLUVKNAASANLLSIEN 3(1-4-4)

Ceramic Design

winmM3 A3mseanuuuninfueirnfinlusuy
AONNITNURLENMNTIN 3’%ms§ugﬁLmuﬁwmﬁmmzqm
VNTINMIVNEUMDLILAUUURSN QT ALazMILEDUs
Thiu ey JUkULKEAE ML

Principles and methods of designing ceramic
products in handicraft and industrial systems, methods of
forming handicrafts, industry of prototyping and model
printing, properties and refinement of clay water, glaze,

styles and firing mean

4) mstlnaw Laiviaundr 3 wiaefia
0607 391 MsElnaw (Madszifiuwaiils s wia U)3(270 Zal.)
Practical Training
msf]mmsluamuﬁszﬂaumimaﬁiﬁaLamm 7
RendasiusAnfaUsaynduasmasonuuunasiosii
nan kidaund 45 lnsemaiurauanasenssamssinny
lEsumsusisssnnanifaLnTsranILaL TanIsHenaRS
Practical training of applied arts and product
design in government and/or private sectors with a
minimum period of 45 days with the approval of the
internship committee appointed by the Faculty of Arts and

Cultural Sciences
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