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2.1.2 ANTRNALIIN 42 yhefiel 39 Miaefie
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1. wnedndnwdialyl

Tsunsudng
Tsunsusuniadnm

laitaund 24 wiaeiia
laitaundr 24 wiaeiia

dulmandngasnanaindnmialy smineds

NNENTNH (RUTULSLIUTI .61, 2566)

2. WIAITUANIZA

Tilsunsutnd laistand 96 wbaefia
Tilsunsussfadinin laistand1 90 wbaefia
2.1 3ndishy Tsunsaing laiioandt 81 wiaefia
Tilsunsussufafinin laistand 78 wbaefia
2404101 v‘%uimaﬁaﬁim,mzi@mﬁiw 3(3-0-6)
Foundation of Culture and Civilization
2404102 Yamsssn 3030 uanAtianine 3(3-0-6)
Culture way of life and Thai Wisdom
2404103 FatSamssauasiannssslng 3(3-0-6)
Thai Arts, Culture and Handicrafts
2404104 DRIMUDIINLALDIDNLEIAININ 3(3-0-6)
Cultural Landscape and Study Area
2404105 1seiRenamiuaclunmediiosdi 3(3-0-6)
Introduction to Basic History and Archeology
2404106 {3ONTWUITINIENFN 3(3-0-6)
Religious Cultural Heritage
2404107 mM3demsenmenufiaLTamsssa 3(3-0-6)
Educational Management in Arts and Culture
2404 201 MIDINOREMILUMIIOMITGAUITING - 3(3-0-6)
English for Cultural Management 1
2404202 3nyEEIMELaLTInNINEN 3(3-0-6)
Anthropology and Sociology
2404 203 NMIIANIFALIIGIUDTING NG 3(3-0-6)
Contemporary Arts and Culture Management
2404204 MM 1TIUNIIN AuFBLAEMIUERdlny  3(3-0-6)
Thai Language, Literature,
Music and Performances
2404205 Wi RUDIINANN 3(3-0-6)
Multicultural Studies
2404 206 MIDINORENIUMIVOMITAUITIN2  3(3-0-6)
English for Cultural Management 2
2404207 o) slwvieniFouSenn ussguvRunm  3(3-0-6)

Tudatfiannssw
Theories, Philosophical Concepts

and Aesthetics in Arts and Culture

2404 208

2404 209

2404 210

2404 301

2404 302

2404 303

2404 304

2404 305

2404 306

2404 307

2404 308

2404 309

2404 401

a v A 6
MILIMNTIOMARINNYNT 3(3-0-6)
UM TRIUEITN

Strategic Management for Cultural Events

ngvsneine e RN 3(3-0-6)
Laws Related to Culture
whAanaeimsiamsasinaiaussn  3(3-0-6)

Concepts of Cultural Organization Management
Theories
L‘*AﬂIuIaQmiﬂumﬂlﬁamwﬁ@uuﬁiw 3(2-2-5)
Information Technology for Cultural Work
m‘iﬁmmmwaﬁtﬁmﬁ'amﬁmmi 3(3-0-6)
MITRIUTTIN

Finance and Accounting for Cultural Management

MI0DNULLHEAT U AUTITN 3(2-2-5)
Cultural Product Design Management
MIRENEMITIAM T IRUTTIN 3(3-0-6)

Research for Cultural Management
madamsifisiaiuaefalliaysanns 3(3-0-6)

Integrated Museum and Arts Gallery Management

Tassnmumadamsiaussn 3(2-2-5)
Cultural Management Project
nagnimeameasielsiionsdoms  3(3-0-6)

MITAUUDTIN

Modern Marketing Strategies for Cultural

Management

MsSamsmavioafienmeTamsssy 3(2-2-5)
Cultural Tourism Management
MIENNIMIIAMINITNUDITH 3(2-2-5)
Cultural Management Seminar
Tossnmdnamznagi 3(2-2-5)

Case Study

2.2 AN

Tdsunsalnd
ldsunsasuiadnu

Laiiaand1 15 wiaeia
Laiiaand1 12 wiaefia

NFNITMSAAMSNTANNITBUGTTA

2404 310

2404 311

2404 402

ANaLED Usenel AR emsiems  3(3-0-6)
Beliefs, Traditions, Rituals for Management
MILAYNTNUNTUEITY 3(3-0-6)
Cultural Administration
MTIOMIVIINENINIANT I TGNUDIIN 3(3-0-6)

den e send 4
Management of Cultural Heritage Resources

for their Application
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2404 404

2404 405

2404 312

uimﬂiimLﬁamiaﬁﬂﬁmzﬁ@umm@ﬁ 3(3-0-6)
QiﬂzyzywL‘ﬁamuqmﬂmmimmﬁﬂﬂi@wﬁiw
Innovations for Heritage Conservation

and Development Wisdom for Industrial Arts

and Culture
MIAMITINAALEATNNNTTU 3(3-0-6)
MITHUDTIN

Business Management and Cultural Industry

MIBBNUULMIUFAIMSTUDTTN 3(3-0-6)
Design of Cultural Performances

s Imusssniunsin
meYemMInEEEUINYIaLIN 3(3-0-6)

2404 313

2404 314

2404 406

2404 407

Tuamudinm

Cultural Management in Educational Institutions

MR MANEATMITMUTTIN 3(3-0-6)
Development of Cultural Curriculum
MIFOUUAYMNITTNEMBAMI TAUBTTN 3(2-2-5)

Teaching and Cultural Transmission

MNP UNAIMIF N IRIUETIN 3(3-0-6)
Measurement and Evaluation in Cultural Studies
WinTINuasmaladasaume 3(2-2-5)
FuSUmsenE TN

Innovation and Information Technology

for Cultural Studies

naairimusssnatedssA

2404 315

2404 316

2404 317

2404 408

2404 409

2404 410

wiagNadse uas LU IRuDTIN 3(3-0-6)
TRINGHNO UL

Creative Economy Based on Culture of ASEAN
madaMIANNSUaTANNARESNEES  3(3-0-6)
MITAUTITU

Knowledge Management and Cultural Creativity

MIONULUNARTHT LA UTTY W 3(3-0-6)
YTNUDTTN

Product Design and Cultural Packaging
MIWAADEN TN TRMETIN 3(3-0-6)
Production of Cultural Information Media
mawandoasvsllumsamssss 3(3-0-6)
Production of Modern Media in Cultural Events
rveenuuLAeRaU ansTINeR9EsIE  3(3-06)

Creative Arts and Culture Media Design

2404 411

3. v daeni

AANTIMNIU TN ST RUTTIN 3(3-0-6)

International Cultural Organizations

Laitann31 6 wiaefa

IdenSemlungsinidonsssalli eneinau  iileseu

TwsrAnendy Smouldtioanh 6 wiefa

ngNdTianmedamansanmITeineaas

2404 318

2404 319

2404 320

MITAMIANEUNT 197D SAD 3(3-0-6)
waIuaAY
Management of Ordinances, Royal Ceremonies,

State Ceremonies and Important Dates

1seRenamsiosiuuasmsdams 3(3-0-6)
MITAUTTIN

Local History and Cultural Management
Yooy lnanmIguagunn 3(3-0-6)

Culture, Wisdom, Health Care

2404 321 MINAWUALMIIAMITINAMITAUTTIN 3(3-0-6)
Cultural Business Development and Management

2404 322 Qﬁﬂmmﬂﬁuﬁmﬁumiﬁ@umLtazmiﬁwmi 3(3-0-6)
Folk Wisdom and Development and Management

2404 323 5ﬂ@1w§mﬁm‘;ﬁtﬁaamﬁmmiu 3(2-2-5)
Product Materials for Handicrafts

nasAzdanimusssadnu

2404324 nEansesflaTauasLissiiuia 3(2-2-5)
MaEELFIAN eI
Elective Courses in Cultural Studies

2404325 3AnenmsanmmeenaTausTIN 3(3-0-6)
Sociocultural Education Psychology

2404326 MIAnETALEIINILSEURaY 3(3-0-6)
Comparative Cultural Studies

2404 327 mﬁﬁmﬁaﬁwmnwﬁmﬁ 3(3-0-6)

2404 328

MITAUETINGNEN

Research for the Development of Cultural Studies
Learning
msdamanneInesIINMAuarAsIndas 3(3-0-6)
MITHUDTIN

Natural Resource Management and Cultural

Environment
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2404329 mademsladaAndaas NI 3(3-0-6)
MITUUDITH
Cultural industry, logistics management
2404330 lamAimifugstasaulasimeiamsssn  3(3-0-6)
Globalization and the cultural online media Business
2404331 wellafmInaafiesiannasw 3(3-0-6)
Manufacturing Technology for Handicrafts
2404332 welilachemmwilarmiansyas 3(3-0-6)
Photography Technology for Cultural Events
2404333 N@gVITMIAMATINIMSIAUDTIN 3(3-0-6)

Cultural Business Marketing Strategy
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Student Practicum
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Cooperative Education
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English for Cultural Management 1
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Anthropology and Sociology
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Contemporary Arts and Culture Management
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XXXX XXX Smﬁnmﬁ'ﬂﬂ 8 8
ExtY 20 20
4 2 medane
WwEna
ey foimn Tdsunsund Tusunsa
sufafn
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English for Cultural Management 2
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Culture
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Research for Cultural Management
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ANBBLNAS1EA
1. wnedndnwiialy Laiaendn 24 wiwfia
2. MINIPUANIEO
Tsunssnd Laikaundn 81 wiwfia
Tsunsuaviafinu Litaundn 78 wiawfia
2.1 3tisAy
Tusunssilnd Liaundn 96 wbaefia
Tusunsaawiadnin Laitaendn 90 wbaefia
211 '°mw‘."u§m'°m%w
Tusunssilnd Laiaundn 39 wiaefia
Laikaunn 39 waefia

3(3-0-6)

lilsunsusufafinin
2404 101 ﬁ%ﬁ’I%ﬂ’liﬂﬁiiNLLazaﬂiuﬁiiN
Foundation of Culture and Civilization
ANNANY ﬂ‘j&flfa@’JWNLﬂ%NTLLasmiLLHﬂ‘ﬂ‘a‘SLﬂWﬂaﬂ
DIFYUBITHEING D1IUDITNGL UGN DITUDTINALTUDON LAYAITUDTIN
Fuasiusaniiecld aiEnanadeTaussslng fedudad
JuDTIN ﬂ?iLﬂéH%LLﬂﬂdWNi@N%ﬁiiN mﬂ%mmiuiaﬁmﬁumﬂ
Tumsfinméuah
Meaning; history and classification of universal
civilizations; Western, Eastern, and Southeast Asian civilizations
influencing Thai culture both arts and culture; cultural changes;
use of information technology in research studies
2404 102 miusss 38830 uazgidlygnlng 3(3-0-6)
Culture way of life and Thai Wisdom
amsmsne Useiennaidiun faussanssssiidie
Aaamssalny Lmtmméﬁﬁtywawaa@ﬁﬁmmﬂwH Snunurasd
sznaumeiamssanlne luafnaudsiagiin eauen ms sz lumd
uazmahsziomeTansss Useyndlfmaluladasawmnelums
aysn 'ﬁwj Fuaw Unilosquesas giitlynn uasfaryTamasaw
Meaning; history; arts and culture of Thai culture-
sources and the importance of Thai wisdom; characteristics of
Thai cultural elements from the past to the present; value, use
and cultural surveillance; application of information technology
in conservation, restoration, continuation and protection of

wisdom, arts and culture

2404 103 AatSmusssanaziinanssallng 3(3-0-6)
Thai Arts, Culture and Handicrafts
mmLﬂumLLazmmﬁwﬁwaamiaﬁﬂﬁiﬁwj Husm

fate Smusssn swdaansadlng nudefungaeslng ou

sontlaunssailne unsernidefisflidasioin oumhaiidofun
mi‘ﬁﬂﬂ’lmi‘*ﬂﬁmﬂmiﬁﬂmmﬂi&Hqﬂ@ﬂﬁﬁ@ﬂiﬂﬂ“ﬁii@iaLﬂi‘t@ﬁﬂ
wasdnslaelfinalulabinonfinmasntrelumséinm

Background and importance of conservation,
restoration, continuation of arts, culture; Thai handicrafts; the
work of ten groups of Thai craftsmanship; Thai architecture;
local of origins; folk craftsmanship; application of the knowl-
edges gained to benefit the economy and society by using of
computer technology to assist in the study

2404 104 DiTRUsTINUAAINILTIBAAN 3(3-0-6)

Cultural Landscape and Study Area

wdn noud uaramsisarasgauadely
pRdsumeehs o mavSudhuasmasieTaussaw Lﬁaﬁﬂﬂgjmm

LﬁﬁﬂaLﬁ‘mﬁu:gﬂLLuumivﬁ'ﬁﬁ‘imaquﬁuuﬁiasﬁuﬁ ARDAIU

N IRt \EgNa S9N TamDTIN Uy

madles AemswaemuaslunszualamAsasd domsthseSoma

Jansesa mavszgnd dmeluladssaumelumsdnméuat
Concepts, theories and of culture of people living

in various landscapes; adaptation and building a culture for

understanding of human life patterns including natural,
economic, social, cultural and political characteristics; direction
of changes in globalization for cultural vigilance; application of
information technology in research studies
2404 105 szSamaasuaclunondifosdu 3(3-0-6)
Basic History and Archeology
e dnassyRmansine mmi‘éaqéfuﬁm
slunmeduasluraedleh fdsmaradiamnmaasiamsssy

Tne @%au@iaﬁmuﬁqﬂwﬁu ANUMNDULALANNUANGNTLNT

Sanssanindifes e lafieniusansssulng mshmelilad

st lumstnmduaeulssiamansuaclunnnd e
Importance of Thai history; basic knowledge to

archeology and underwater Archaeology affectng the evolution

of Thai culture from past to present; similarities and differences
between neighboring cultures; understanding of Thai culture;
application ot technology to help in studies and research in Thai

history and archaeology
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2404 106 HFANIMWHTTNNIFATW 3(3-0-6)
Religious Cultural Heritage
anaudusn anumany wndauay Bvinaraseain
FloSampTInTaNe ssonduluToindau Tunndoglums
FNER AIINTINVIANEI wmwmzw‘wﬁmam%qwa@iammﬁ
Saunnsad s lsemiinas3i73e sUkumssiiwmvasie
awiiAedas 1dun nawmaens nasenaying dsiniamn
AUTTINATEDTIN Findy ABLILAS IERNAATITUAITA
UaEEINA AN U TINGNTY L‘ﬁlaLﬁﬁnmmﬂuﬁﬁﬂizqmﬂ%
Background, meaning, concepts, and influences
of religion on human culture; archeological heritage; religious
antiquities; religious literature; role of Buddhism on Thai cul-
tural heritage in terms of traditions and way of life; the operating
model of the relevant agencies, such as, the Religious Affairs
Department and the Religious Patronage Division, Moral and
Ethical Development Office, the National Moral Promotion Mas-
ter Plan and the Office of Community Moral Promotion to guide
the application
2404 107 MsdamsAnMURaLImwETN 3(3-0-6)
Educational Management in Arts and Culture
wiAa noEduss MyleNeIMANgaTee U aN
AmumaIH NENETENSBLUAIRNENm eawLas Taiuo TN Tinws
madiefsniulunadefansmmadend massedemanon msld
unsamaEedbwasiugam esemaBeud mawaamasan
madswsumIIan R msstaeRnsdiomsTana maUsuidi
NANENNATY MIURTFMINaUT
Concepts, theories and analysis of social and
cultural curricula; social studies subject groups; religion and
culture; technical skills needed to organize learning activities;
making of teaching materials; application ot learning resources
in local communities to manage learning; teaching preparation;
writing learning management plans; creation of measurement
and evaluation tools; actual conditions cualuation practical
teaching
2404 201 MWBINYFRSUNMSIAMIIMUTITN 1 3(3-0-6)
English for Cultural Management 1
mslEmmamngeiemsinmndunhéniamssm
mmimwL%ﬂmﬁmﬁuﬁﬂwmiﬁq WA UAUTEUMINSINnY
T U amnTIn MIAnmENAMEMITaUTIN LRI TINS
MuiansIsy miﬂiwqﬂﬁsl%?amquIaﬁﬁﬁﬁumﬂhmiﬁmﬂﬁ
Y

Using of English for cultural studies; knowledges
and understanding of English listening, speaking, reading and
writing skills in cultural work; a study of cultural jargons and
cultural academics; application of information technology media
in teaching and learning

2404 202 snywEANEUATTIANINEN 3(3-0-6)

Anthropology and Sociology

AN AMEMENY ANNETY WnAannEE] waz
NIuﬁﬂﬁﬁuﬁm‘mmm%%mtmsﬁmm‘iwm NRERANENTINN
anyseAinen Mnenaes lumoied enandla enasneTamsssaens
ﬂizﬂ’)%ﬁﬂﬂuﬁ&iﬂﬁméEI%LL‘]JﬁQ‘WNﬁGﬂN

Background, meaning, importance, theoretical
concepts and basic concepts in anthropology and sociology;
biological anthropology; anthropological linguistics; archaeology;
understanding of cultural differences, different paradigms, and
social change

2404 203 M3sIAN1SRNIMETINTANAAE 3(3-0-6)

Contemporary Arts and Culture Management

AMATANE Ussnvviseanan WieasnLssnausasdiall
Sansasasnadl suin Anwne quieuazamlslunivesfiay
JUUTTINTINENE LR IFNIUALHELNTYE D T ALEAINANY BIANT
LA30TNEMIA IR WAZLYINIIaMsaaa NAaL Tams s
TINENY

Meaning, type or branch or elements of contem-
porary arts and culture; scope, characteristics, values and
benefits of contemporary arts and culture; resources for studying
and publishing or exhibiting works; operation network organiza-
tion and management guidelines for the promotion of contem-
porary arts and culture

2404 204 MW IFTUNTIN ﬂ%ﬂ%ktatﬂ’]itkaﬂﬂ‘l‘ﬂﬂ 3(3-0-6)

Thai Language, Literature,

Music and Performances

anandluan mméwﬁzyLLasLLmﬁ@Lﬁ‘mﬁummuas
ﬁimmiﬂwmm‘%wﬁumﬁaﬁ'mﬁumu@ﬁmgﬁaﬂLLazmiLLam
PIUFIRYNAN TUDTTN o e Ao UuUM3IANTI8eANS
fifendas dninmedefia dimamnssauslssTamans e
MIFNENTANFaUY TN L‘f/ﬂﬂlaL%Wiﬂi%ﬂgﬂﬂﬁLLﬂEﬁWNﬁﬂ‘ljﬂ
Jansasdsldoehafiusey nmbmeluladnsdessandaalums
OLSTIY HUERH UAINBUNS
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Background, importance, and concepts of Thai language and
literature; learning and understanding of music, dance and
performances of each cultural group; content, concepts, values
and management styles of related organizations such as the
Sangkeet School, Literature and History School and Cultural
Heritage Information Center to understand the principles and
be able to manage the body of knowledge systematically; ap-
plication of communication technology for conservation, promo-
tion and dissemination

2404 205 WiIUEIINANIN 3(3-0-6)

Multicultural Studies

ﬂﬁﬁﬂﬁWi@N%ﬁiiN AVINAAINNAILYITRUDTIN
TAUTTINGL IUAN TAUTTINAE TN JauTINe LT TaunTN
e nezuslamAiand maAsuudamedenn nansEnLm
Jamnssumatsusnludean

Cultural studies; cultural diversity; Western culture;
Oriental culture; ASEAN culture; Thai culture; globalization;
social changes; cultural impact; adaptation in society

2404 206 MVIBINYFRTUNMSIAMIIMUTITN 2 3(3-0-6)

English for Cultural Management 2

mslEmmamgeiemsinsndunhéniamss
mmiﬂmsmwL‘ﬁﬂaLﬁ‘mﬁ‘umiﬁﬂ‘mﬁwﬁmwwmﬁ@uuﬁiiuLLas
Anmamuiamssss vinwemai we smwazdaunmmsng s e
mems lefimaseand Waemalulatmamunelunmdouns
30)2

Using of English for cultural studies; knowledges
and understanding of cultural and academic terminology studies;
listening, speaking, reading and writing skills for communicative
English with the application of information technology media in
teaching and learning

2404 207 nguf uluienidenSagn 3(3-0-6)

uazgurEEnwludeyiemsssu

Theories, Philosophical Concepts and Aesthetics

in Arts and Culture

UWIAA MINME NNV ANHZIALANNEATY D9
a0 Weanensuwmms e Ueanagiuean Usrnasiuan
waruSraniudsanadelng LLmmwﬁwﬁujmﬁmﬁwwﬁ
meTenoIsH e RmsasEmn Ansaaimais ‘mu%aqmm
i banifauuas Sanman

Concepts, theories, meaning, characteristics and
importance of philosophy, religious philosophy, Buddhist phi-
losophy, Oriental philosophy, Western philosophy and philosophy
and modern society; basic concepts of cultural theory; behavio-
ral aesthetics of perception; appreciation the beauty of arts and

culture

2.1.2 MDeAusIN
Tdsunsuund laiiaund 42 waeiia
laitanndn 39 wieiia

3(3-0-6)

Tsunsaiavnadinu
2404 208 msLdnsiantsiBenagns
anumeTeiussn
Strategic Management for Cultural Events
ANNNINE ANNEFTY Ltmﬁmmww@ﬁmﬁumi
1msdamsidsnagms DN B33 MENMSUAEN TS
TumssnmuasmaSmadaneninennameTanasIn madams
‘w%wmﬂiwwﬁwuﬁﬁﬂuqﬂﬂzﬁaﬁwﬁu%@ﬂaamﬁﬁamiﬂﬁ@umaw
e LASATYINTANNITNUDTIN
Meaning, importance, concepts and theories of
strategic management for cultural work; principles and pro-
cesses in conservation and management of cultural resources;
management of cultural resources in the modern era with
strategies for sustainable development and the value of cultural
heritage
2404 209 ngumﬂﬁlﬁﬂﬁeﬁﬁmuﬁs‘m 3(3-0-6)
Laws Related to Culture
Uizm'mLLasﬁﬂwmmaaﬂgwmaﬁﬁ'msﬁa@ﬁﬁwuﬁﬁm

% %

NI A TMUTITHNN ANTENTINOBYN ouaUDFYN
fuAva Avdiles sudeu ANUMINELAYTELNBYBITINIIAMUTITU
ﬁawmaﬁﬁ'mﬁumﬁ@mw%w Saumatiyan nmsduesesintygia
MITWUTTIN

Types and characteristics of laws related to culture;
National Culture Act Royal Decree; treaty; copyright; patent;
regulation; meaning and scopes of cultural business intellectual;

property management laws; protection of cultural business rights
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2404 210 WWIRANUIMITAMIBIANTIRIUSTIN  3(3-0-6)
Concepts of Cultural Organization Management
Theories
WhAnLasnne lassaameLsvseu Ussnmuas
QN @%ﬂi MIVAM I IAUDITN “HIULH ] UWUWWWﬁWﬁQﬁmUﬁm AN
SYBNALNG AUDTTHUALAILTIINAMIUBIANS Tampasansdns 3U
Lmumiu‘%‘wﬁwmiﬁﬁwa@iaaaﬁﬂﬁﬁNa@iawmmmm@%guas
LONT
Concepts and theories; management structure;
type of organizations; management of cultural work; policies,
roles, duties and ethics; principles of good governance; morality
and ethics for organizations; corporate culture; administration
styles affecting on organizations, public and private agencies
2404 301 welulafnssumaienuiamsssa  3(2-2:5)
Information Technology for Cultural Work
Ao i winnssn wmalulatuaganssune
MITAUUTTIN ﬁa'm’%mm‘%wﬁ meiemsh dyniifeanmald
winnssn meluladuazansame unasmsizeuiiaziedathams
Buui M3t sonuuy mavh Wl msvszifiuamedsuse
WiANIsa ansniden | senuuy #59 LEuqewianssamalulad
uazansFmed UM SuumeTansa fothamsngas
Study concepts, theories, innovations, technology
and cultural information that promote learning; analysis of
problems arising from the use of innovation, technology and
information; learning resources and learning networks; creation,
design, implementation, evaluation, innovation improvement;
students can design, create or improve innovation technology

and information for appropriate cultural learning management

'
a 4 o

2404 302 MSULATNISUYTNENITIONS

3

3(3-0-6)

MITBUTITN

Finance and Accounting for Cultural Management

Pauen AWy HhrneuaynNNE R I89MTNu
73NA ANAMITFULALAMANY MITOFTTIUNU MINIHUMTEY
ﬁﬁmﬁumiﬁ}umnuﬁami wletnemasaasshisuasfutiumg
mmiﬁﬂﬂLﬁmﬁumiﬁmﬁtﬁamﬁmmi NTELAUMTINALiyT
natfgdmBensdmiugsia matiyddunu msdeneidugu
Vanas fls madavhaudszanns menumemain mylemei
JUMI[U mﬂﬁagamamiﬁm%tﬁamiﬁmaﬂa MIUTUAUHAMS
SIERINRIAS mimuqmmﬂu mﬂ%‘gwumiﬁumﬂmamiﬁm%vﬁ'a

MINANTT

Scope, characteristics, goals and importance of
business finance; financial and capital markets; capital allocation;
financial planning related to start-up; investment profit and
dividend allocation policy; general knowledges of management
accounting; accounting process; tax accounting for businesses;
cost accounting; cost analysis; volume; profit; budgeting; finan-
cial report, financial statement analysis; using of accounting
information for decision making; performance appraisal; internal
control; application of accounting information systems for man-
agement

2404 303 MIPANMULNAAAMTMITRINETIN 3(2-2-5)

Cultural Product Design Management

L@e LLﬁ%ﬂib’U’J%ﬂﬁaaﬂLLU?JN&WQWIM“W‘ mM3IBanwkUy
way maldandudmdafomimeiannssm lnaiimfnmduat
muéwugﬁﬁmm%:=_|LﬁamiaaﬂLmuwﬁ@lﬁmsﬁﬁf@mmw QRN
ﬁa@mimaamm@ﬁﬁuﬁuﬁﬁumiﬂizﬁauqiﬁwm@ﬂam

Concepts and process of product design; design,
and use of cultural product branding by focusing on studying
and researching; Thai wisdom for cultural product design;
market demand in relation to small businesses

2404 304 ME3TEREMSTAMsTRmssN 3(3-0-6)

Research for Cultural Management

WANMT UWAa Noed) mmiﬁaﬁuﬁmﬁumﬁﬁa
yneSamnsIn m3saland3de mesenuuusudetAsaTy may
swrdoganaELaTNMAENN NEATAToyaER I NIAY
L%a‘ﬂ%mmwﬁﬂmiﬁujwmaamﬁﬁ BULLNEATaUDIIN M
TENUMTINY WAZLNONHNELATNAI T

Principles, concepts, theories, and basic knowl-
edges of cultural research; research plaintiffs, research method-
ology design; document and field data collection; qualitative and
quantitative data analysis; fundamentals of cultural mixed

research, research reports writing and published articles

2404 305 msiemsAfsAmuacvieRadiBeysannis 3(3-06)
Integrated Museum and Arts Gallery Management

U538 anuviany uarUTUnNIeIRNB UMD THLRE
wofedldasonms wihfuasumim Tasseds navuoumslums
FamMIenAALEAI MIAATNTIAMT MITPNANTINKALMILINSG
miﬁﬂmmaslumaHm%miﬂizﬁmﬁmﬁuﬁmiéamimimmmvl,ﬂ’sjmju

uihesRRs i Feysanms

HaNgMSMSANWIS=AUUSTYYINS UNSANW 2566 UMIONENAgUMASAIY



History, meaning and types of integrated museums
and galleries; functions and roles; structures; process of manag-
ing exhibits; exhibition; internal educational activities manage-
ment and services; public relations strategies; marketing com-
munications to integrated museum visitors

2404 306 lasssumsiansiamsssu 3(2-2-5)

Cultural Management Project

wfe wefla 35m3 wazmsdanislesesmama
Faussan maderuashiaualasimamsamsTsn fanssume
Fausyan mavmIdamsanigriem muftfinmsianmslasenu
msdemasuszanadessmsuazmaUssdulasems msvhenas )
1amsdanmlassmsidnensdiasiviam

Concepts, technique, method, cultural project
management; preparation and presentation of cultural projects;
cultural activities; working group management project; manage-
ment operations; project budget management and project ap-
praisals; knowledges application to effectively manage projects

2404 307 naqw%mimamaﬂ'ﬂmiLﬁamﬁﬂms 3(3-0-6)

MeT@nsssa

Modern Marketing Strategies

for Cultural Management

ﬂﬁ@]ﬁ?@iﬂlﬂi‘t@ﬁﬂﬂqﬂ%ﬂ@i 33uuﬁas$awmﬁmmm
Qmﬂl'] ATELIUNITAAMINIIMTINA mﬁmmzﬁﬂamﬂmdmimm@
amafuslnauazamagsiio mstmvueduumme uazihnang
NG MIFTYAMUAZUUINTIFUAN RENNIUAZNITIHY
nagnimImanaa M nagmid Mg memauLLIEa ) nagns
mmiﬁmﬁmﬁwﬁmﬁmﬁ NN M3dedmhe MmIdaaEumsaaa
ﬁLWNWEﬁN ﬂﬁﬂ%mﬂ’ﬂﬂdi‘ﬁL%Q‘*ﬁglllﬁg%ﬂ?dﬂ'\‘i@]ﬁ?@ﬂﬁﬂ?%ﬁﬂﬂﬁ
MIMIAMALARITAMNLSEENS luman MIaanuuLNaYNS M3
MIUHULAEMTR W LNUMIAM AR Mavhlfifuay
AuaulsunTNMIMINAAYARATA

Marketing in the modern economy; marketing
information system; value; marketing management process;
market opportunity analysis; consumer market and business
market; market share determination and target market; creating
value and brand position; principles and planning of marketing
strategies; application of strategies for different market segments;
business strategy on products; prices; distribution; appropriate
marketing promotion; creating of sustainable success in market-
ing by applying digital marketing principles to the market;
strategy design, planning and developing of a digital marketing
plan; implementation and control of marketing programs in the

digital age

2404 308 MseMsMaYiRaiEaMeTRMsTIN 3(2-2-5)

Cultural Tourism Management

ANNANIY mmﬁwﬁiyLgamﬁﬂmiviml,ﬁmﬁq
U ﬁﬂwmmmmﬁﬂimamaq@mmwmﬁmﬁw‘aaﬁ;m e
”mLLN%LLava@umwmwLLamIammaﬁgixsﬁummazmmma
Lm’ﬂﬁwmsw‘mLﬁsrﬂama::gﬁmm M EnEHm TN
B I mUDIIUAZI RN HORD TN U IIMSTANTaMINeNNIMS
vioafieavmeTanmaay

Meaning, importance, and principles of cultural
tourism; characteristics and components of the tourism industry;
planning and developing of the roles and policies of national and
international levels; international and regional tourism trends;
development of cultural tourism potential and community iden-
tity; cultural tourism resource management guidelines

2404 309 MSFNNWINFTIONITNININUTITH 3(2-2-5)

Cultural Management Seminar

madensilssiutiymmeiamsrluihgiiu uae
Jamsranlungueduu maszanenaAniuarMIRd MmN lL
msTsumLasIansouAT N E IR TIaNENEiRE AR
Masng 9 MIdalasmaduameTausIsN mInaunieda
lesamaduiaunsamentisnneUifes Ugiemsmes
mzhmeTansTsn mafamaseiiunalnsnsmeTanaT

Analysis of current cultural issues and culture in
ASEAN; brain storming and participating in planning and organ-
izing specific cultural issues in various ways; cultural seminar
organization; project planning for a case-specific cultural project
with practicality; cultural leadership building action; monitoring
and evaluating of cultural projects

2404 401 lassmsfnwiamienssi 3(2-2-5)

Case Study

RUA DTN TR Taua TN AR
ARSI I@m‘jL‘ﬁa’mﬁLﬁﬂ’l%@dﬁﬂﬂﬁ{i@ﬂﬁiﬂﬂﬂﬁ ﬂWEJGL@R]’ﬂﬁ
muqmaaamiﬁﬁﬂ‘%ﬂm Jadufidnm nsaumarhoms o
NS LLmﬁmmwiﬁ Aendos nedenUsudu iowdesarsmion
sL%ﬂﬁﬁm:ﬂ miﬁ@ummﬂmwumﬂﬁmimuqmmmmiﬁﬁ
‘ﬂ‘%ﬂ‘tﬂ MIUFUDNAN T Elm‘%l’/mﬂﬁﬁﬂlﬂLLﬁ&ﬁﬂiiﬂﬂﬁ

Independent study on arts and culture according
to personal aptitude, with content literature review; theory and
related theories; Selection of issues to prepare for the study;
project development under supervision of an advisor; presenta-

tions; reports; exhibitions

HaNgMSMSANWIS=AUUSTYYINS UNSANW 2566 UMIONENAgUMASAIY

69



70

2.2 3 aNAWIT
Tusunssilnd laitaundn 15 miaefia
Tsunsaiavnadinu laitaundn 12 wiaefia
NFNITIMAAM NN TBUGTTA
2404 310 anda Usziweh Wanssy Wamsiams 3(3-0-6)
Beliefs, Traditions, Rituals for Management
ANNANY ANNENATY FARDIINDTTL FNEWINL
Ysunddl auusrsafientsandioaslng ansduiusiuitdey
Jaussanlny Qﬁ‘flzynﬁhmiﬂ%mﬁﬁﬁﬁaﬂmaﬁ@wmﬁﬂu
Javndlenuida Yssnditosiu 5378 1193 masematums
UsznauitmunITaiies
Meaning ; importance ; ethics; religion and tradi-
tion; Thai traditions ; relationship of Thai social and cultural way
of life; wisdom in creating arts and culture in traditions and
beliefs; local traditions ; state ceremonies ; royal ceremonies,
ceremonial arrangements according to Dharma
2404 311 MTUINTNUMIAUTITH 3(3-0-6)
Cultural Administration
whAeuasnnEg TassedemIsmsnu nansssnd
118 FELUMILIMIRBNUNTAUTIN Wt era ey M3
1HNITAMIIANTMITRILTTIN AT TINAMTLRIANT Uanams
Tselomismaniamussan miﬂimﬂ@ﬂ%mmﬁ[ﬁ@miaummﬁa
MIANE BU3NH RN WEIW UAZIHEUNNEANNITRLETIN
Concepts and theories; management structure;
good governance; cultural agency administration system;
agency policy; cultural organization management; ethics for
organizations; guidelines for the use of cultural heritage; applica-
tion of information technology for education; conservation,
promotion, development and dissemination of cultural heritage.
2404 402 MSIAMTNSNLINTNIANMIIRIUGFIN  3(3-0-6)
wematssandld
Management of Cultural Heritage Resources
for their Application
anaduan anEvang aNEREy WhAemoEd M3
Famssseniamussanfisudaslduasudaslsild unsssanms
Sanosan lumaaau ladag guaniausssn uasnae
itlynn oftile Aasmudng medidnngmindaduasasen
M LesTeasnnT NMsaszindsnmen maihsrTaaznilas
ANATBINTANTNITRIUDTIN MIIAM NN TRUDTINEIREETA
miﬁ%mﬂam‘[@aﬂ%mﬂ%wiﬂaﬁmiﬁummﬁ'amiau%ﬂﬁ
TN UBTINELNT

Background; meaning; importance; concepts;
theories; tangible and intangible cultural heritage management;
cultural heritage sites; ancient sites; antiques, cultural com-
munities; source of wisdom; craftsmanship; performing arts;
case studies to reproduction and extension work; corporate
networking; value awareness; surveillance and protection of
cultural heritage; creative cultural heritage management; creat-
ing value by applying information technology for conservation,

promotion and dissemination

2404 403 wionssaRemsaydnfuasWawNEon  3(3-0-6)

nﬂﬁﬁtymﬁLﬁaamqmmuniiumaﬁaﬂ%@mﬁiu

Innovations for Heritage Conservation

and Development Wisdom for

Industrial Arts and Culture

mm‘mwma\‘iuﬁfmmﬁmLngﬁﬁmmﬁmﬁlu MIENa
Usznn msawsni LLmW@umgiﬁmnﬁﬁmﬁu wianssuumatah
ﬁq@mmeﬁﬁiymLﬁadmammmiiwwﬁaﬂi@uuﬁiw

Meaning of innovation and local wisdom; creation,
types, conservation and development of local wisdom; innovation
and development of society and wisdom for the arts and cul-
tural industry

2404 404 MFAAMFTINANALAATIUNTTH 3(3-0-6)

MITBUETIH

Business Management and Cultural Industry

WA MITOMIANNG ANy 2Ly
mmiﬁﬁ endasiAtTanissan lmdsnmeuazaae matsmauas
WAUUIVBIGAFTINNTTHMITAIRTITN UNRINGA NHNYNTU
BT TR SR I R At I ENy RATIEE PR
PANULLTINTAUDTIN Wﬁﬂf‘ﬂ‘ﬂumi‘]ﬁW‘iaﬁ]ﬂWﬂﬁN NILLIUNT
rAAuAzEegsTe uwlinluawnan

Concepts and theories of knowledge management;
meaning, scope, and knowledge related to cultural way of life in
terms of value; management and development of cultural indus-
tries; production sites, community groups, handicrafts, and
entertainment related to cultural traditions; cultural business
design; industrial management; principles of industrial admin-

istration; production and business processes; future trend
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2404 405 ﬂ’liaaﬂLLﬁJﬂJﬂ’]iLLﬁ@GYI’N%@J%ﬁ‘JiN 3(3-0-6)

Design of Cultural Performances

UWIAa nELarMsLIMITAMIAaLLNITUERN
mi‘ljﬂL“ﬂﬂI‘H:[agL“?.IHNT‘]J?:‘,Qﬂﬂﬁ%ﬂi&ﬂ’l%ﬂﬁﬁ@ﬂﬁuﬂ@ﬂ mMIIN
Im@ﬁ%mﬂummmﬁm MIDDNULLTN ﬂﬁﬁ@u%ﬂaﬁﬁﬂizﬁaﬂﬂﬁ
WA NTSRNTaN N1SUERIA3s MALszliumamanmie maysutiye
uitly masqng

Concepts, theories and management of performing
arts; application of technology for management process; structure
of the show sketch; design; performance component develop-
ment; rehearsal; actual performances; criterion evaluation; revi-

sions; conclusions

nasAmImusssaiumsAin

2404 312 msdamsnsiuimeimusssx 3(3-0-6)

Tugomudnwn

Cultural Management in Educational Institutions

MENMSUALLIIRAANF UM SRS TR A
ey uazmatseynd asdenng pitlyanenuiausssn ms
NauHuLarMITamM Tiamss s mAnn udsudiueg o 1w
Ragil qiﬂn;lzyﬁaaﬁ'u FauYamnran Usuwedh e aumsiinu o
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Principals and concepts of cultural management;
importance and application of knowledge and local wisdom;
planning and management of culture in educational institutions,
such as, careers, local wisdom, arts and culture, and traditions;
cultural training programs; the follow up and evaluation of cul-
tural programs in educational institutions

2404 313 MENBWNENFATNITAUDTIH 3(3-0-6)

Development of Cultural Curriculum

LLmﬁmmeqwﬁhﬂﬁﬁwmwﬁﬂgm Anunkzaeny
POMANFAINITAUTTIN MIRANANFATMITRIUTITNA T
WL SN WasgNTU MILAINIIANTIMANGRS wazn
Ussiunanangasmeiausssu

Concepts and theories of curriculum development;
key aspects of the cultural curriculum; development of cultural
curriculum for organizations; educational institutions and com-

munity; management and assessment of curriculum

2404 314 miaauuazmishwammﬁmuﬁiw 3(2-2-5)

Teaching and Cultural Transmission

WA wﬁﬂﬂmmmqwﬁLﬁmﬁuﬁ%‘miﬁ@ﬂu}ﬂ WUy
619 9 MdaRanasHMIEEUTMTRIuIIH msl¥Aouazeaasila
sznaumssat MITALAYNITUTLAUNANITADY NITIIIUNY
masauathadiussuy matsrandlindnmamsTansinisenoy
masaulugLuuuehe o

Concepts, principles and theories of various teaching
methods; cultural learning activities organization ; application
of media and teaching tools; teaching measurement and
evaluation; organize systematic lesson plan; application of

cultural principles in teaching in various forms

2404 406 ﬂ'li'?!'@]Lkazﬂiz@%Naﬂ’lﬂﬂ’ﬁﬁﬂﬁ’ﬁ'@luﬁiiﬂ3(3-0-6)

Measurement and Evaluation in Cultural Studies

AMATINE 2aUme MITauaLsSiuNamMSHnEmS
SannTan nEnmMaLasmAinraIMIUssiiuNg mas e ld
whssfioSnuasLsefiuag matsudnmssnnase maUsediuia
MmeUIa

Meaning, scope, measurement and evaluation of
cultural studies; principles and techniques of evaluation; con-
struction and use of measurement and evaluation tools under
authentic assessment and actual conditions of cultural studies

2404 407 winnssuuazinaluladamsawng 3(2-2'5)

udunsAneimmssan

Innovation and Information Technology

for Cultural Studies

Wifa g winnaaw mealuladuasansaumenna
YU ﬁﬁatﬁ%mm‘%wﬁ M dymifennmald
winnass malulabuazansswne uwssmsEeuiuauaioths ms
Buud massa sonuuy mavh Wl mavszifineamsysinge
wiAnss snansniien 4 sanuun 659 U5uLgeuianass malulad
uazAIENeFMSUMsIAn R TRLesa Fathamanzan

Concepts, theories, innovation, technology and
cultural information of promoting learning; analyzing problems
arising from the use of innovation; technology and information
learning resources and learning networks; designing, implement-
ing and assessment of innovation; selection, design, creation
and improvement and innovation, technology and information

for appropriate culture learning
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2404 315 \dsughadesteassnuuginuss  3(3-06)

Pa3ngaa T

Creative Economy Based on Culture of ASEAN

ansudluan snBnnanendeu daanasannsisile
fiantasan i (AFTA) ﬁmwmwgﬁaﬁuimﬂwmﬂmm \Ben
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Background; members of ASEAN; ASEAN Com-
munity Development Cooperation Agreement; origin of free trade
area (AFTA); basic economic conditions of the ASEAN Com-
munity; analysis of the economy, society and culture for creative
application; ASEAN wisdom heritage to create value; case
studies of neighboring countries in terms of trade, investment,
tourism by using information technology to assist in the study;
research and dissemination of information

2404 316 MEdAMsAIBGUATANNARESETIA  3(3-06)

MeT@no55

Knowledge Management and Cultural Creativity

LLmﬁ@LLax‘wqwﬁmiﬁwmimwuﬂuﬂiuﬁummﬁ@
#519873¢ Mausamen w3 vaiiaragIEeeitae matems
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AoNmaTIsEnd F

Concepts and theories of knowledge management
in creative issues; seeking new knowledges and summarizing
the way of thinking; systematic management of knowledge and
information on arts and culture; processing and sifting knowledge
and exchanging knowledge; learning to apply knowledge for the
best benefits of arts and culture development process to create
creativity and bring creativity to develop innovations in cul-

tural arts in a concrete way by applying computer technology

2404 317 MsERNULLNARNATIUATYSTTANOATN 3(3-0-6)
MeT@ns55a
Product Design and Cultural Packaging
ANNANEY ﬂ’ﬂ&lﬁﬁﬁiy LLﬁSaﬂ@%WﬂNiﬂﬁaaﬂLLﬂU‘ﬁ
Rendasiunanionimeieussn annaadeeisessdiuns
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MIBONULL FEUUMIRAeRRFeRAR DLz e
Meaning, importance and study of design knowl-
edge related to cultural products; creative thinking in design
from wisdom; analysis of product and packaging needs for
cultural, materials, aesthetic and functional benefits; application
computer system to assist in the design; experiments with
creating pieces from the design; marketing system that affects
the product and its distribution
2404 408 mswﬁ(ﬂﬁlam‘saumﬁmﬁmuﬁsw 3(3-0-6)
Production of Cultural Information Media
ANNNIY LLasmmﬁLﬁaﬁmﬁ‘mﬁu do Fofan
Travient unvdasonlmisns 5| MITILTINTDYA NMERanUUL Nl
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Meaning and basic knowledges of media, publica-
tions, television and various online media; programming; data
collection; design; script writing; cultural documentary produc-
tion; cultural advertising; operation media design in various
contexts; modern media production processes; public relations
and dissemination of cultural news using innovation and modern
technology involved
2404 409 nswaadesdelusilunuiamssan 3(3-0-6)
Production of Modern Media in Cultural Events
VAN Wikfia aaﬁmwﬁﬁmﬁumiwﬁmﬁaﬂngu
aad Aaven mnennd dedsenoaula metiamsuan duaeu
manaaTEMs Savienl nRaMiRle M menas nnaae
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Principles, concepts, and body of knowledges about
the production of short news media, documentaries, DVDs,
movies and social media; production techniques; video produc-
tion process; video production; movie making; social media
making; creative process to disseminate artistic and cultural
values

2404 410 \1’]%aaﬂLtﬂﬂéﬂaﬁﬂgﬂl%ﬁiiﬂﬁ%’wﬁiiﬁ 3(3-0-6)

Creative Arts and Culture Media Design

U M doaSudTinuario TamoTan d
Faunssuvienicial ausTuazngfail WiasRsmIBenUUL AR N
MILININUBDNLLL @?mmiﬁ@ LEeNTIVITIeInS d?%@gﬁ‘%LLﬂﬂ ﬁ L?m
WAL MIKARGDFMILMTEID MIdadriu nanande
ooulavlunsAain@iiy

Concepts, theories, creative media and, cultural
media in visual arts, music and dance; mixed media design
sources; design management in exhibition, light, color, sound
and visual works; media production for presentations; organizing
an event; online media and multimedia production

2404 411 Bééﬂi‘igﬂ’jwﬂizmﬁ‘l’l’l\ﬁ@l%ﬁiiﬂ 3(3-0-6)

International Cultural Organizations
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Cultural policy, concepts and theories; creation
process and impact of cultural policy towards cultural organiza-
tions; comparation of models of cultural policy from many
countries; types of cultural management organizations in com-

munity, national and international levels

3. wedTaenias

Tsunsund laitoendn 6 wiaefia
Tsunsuaviafinu laitaend 6 wiaefia
TidenGuulungain Goneeio Uil visomeintw o Aidaseu

TwsrAnendy Smnuldiioanh 6 wiefa

nguIrRaNMsIanENIANMeTRILEIaN
2404 318 MIIAMIAFUND 1YAD SgND 3(3-0-6)
waInEAgy
Management of Ordinances, Royal Ceremonies,
State Ceremonies and Important Dates
dseifemanduan mmﬁwﬁzyLmtmmlﬁﬁﬂmﬁmﬁu
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History, importance, and understanding of ceremo-
nies, royal ceremonies, state ceremonies and important dates;
operational skills; site preparation; equipment preparation; staff
preparation; schedule preparation; implementation process;
evaluation; improvement and application
2404 319 UsziaenaasTasiuLazmsians 3(3-0-6)
MeT@nsss
Local History and Cultural Management
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Meaning, methods of study, importance and role
of local history in economic, social, political and cultural chang-
es in local communities; application of information technology

for cultural management

2404 320 J@usIINNNTYYINTQUATINN
Culture, Wisdom, Health Care

3(3-0-6)
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Understanding of culture and folk wisdom; health
care, herbal therapy and healing wisdom; principles of folk
psychiatry; healthy food; nutrition principles and nutritional
therapy; beliefs and rituals in healing; music therapy, hydro-
therapy and folk medicine; folk medicines; traditional healing

process
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2404 321 NMENBWILALMIIAMIFINIMITAUTTIN 3(3-0-6)
Cultural Business Development and Management
wﬁﬂmilﬁmﬁumﬁ@wmiqiﬁa UREMNINAA LIIFR
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Principles of business management and marketing;
concepts, theories, and principles of economics in business
management and business planning; principles and economic
activities of the community in the field of production, small and
medium-sized businesses; social businesses and public compa-
nies; distribution models at different levels- large, medium and
small; local business management styles; creating awareness in
business management; business management system; lifestyle
planning; business management system; community business
plans
2404 322 nﬁﬁnﬁmﬁuﬂmﬁ'ﬂmiﬁwm 3(3-0-6)
HAZA1SIANS
Folk Wisdom and Development and Management
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Concepts, principles, processes and, importance
of education for the development and management of indigenous
wisdom, conservation, continuation, rehabilitation and develop-
ment of learning processes; transmission process; development
of wisdom on traditions beliefs, religions, languages, literature,
arts, and folk games; create value in the economy by using in-

formation technology to help manage

2404 323 Yeoposaifanusinanssa 3(2-2-5)

Product Materials for Handicrafts

Ussinn i QouanNid 5&@%1%1%@1%1%@1@1%‘534@1'1@ 9
iﬁ@ﬁ wlsgsniandnmnssumsuasmedia lumsulssiiegau
el lumsathondnsing wasefla itpsin 9 o
Wannsw mefamssiauarmstszenaiaansss

Types of materials; properties; materials used in
various handicraft; materials that are processed to be the mate-
rials; processes and techniques of processing raw materials for
use in creating products; learn about tools and various machines
used in handicrafts; building techniques and handicraft applica-

tion

nasAzdanimusssadn
2404 324 ﬂ’liﬁ%"l\iLﬂéa@ﬁaiﬁtkazﬂiﬂﬁ%ﬂa 3(2-2-5)
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Elective Courses in Cultural Studies
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Basic knowledges of tests; types of tests; planning
to make tests; creation of learning outcome tests; quality inspec-
tion of. Tests; evaluation of the quality of tests; test improvement;
workshops on achievement tests and trial use

2404 325 FadnenmsAnemedensimusssa 3(3-0-6)

Sociocultural Education Psychology
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Meaning, importance and concepts of psychology;
promotion nature and development psychology of learners;
learning theory; learning process promotion based on develop-
ment and individual differences; factors affecting learning ap-
plication of knowledges in psychology for learning management
of each age; approaches for developing competence and poten-
tial in community studies and social-cultural teaching in edu-

cational institutions
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2404 326 MaRNWIIMUEITNLS LY 3(3-0-6)

Comparative Cultural Studies
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Meaning and elements of culture; human dynam-
ics and culture building; cultural diversity; cultural comparison;
social structure and popular culture; online culture

2404 327 MHaRawamNSEug 3(3-0-6)

M RInETTNFNN

Research for the Development

of Cultural Studies Learning

ANNVINE HENM3 DR WaLTLUULMTITNINS
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Meaning, principles, theories, and educational
research models for learning development; research process,
research design; statistics for research; research planning; re-
search proposal writing; research tool making; data collection;
research reports; presentation of research results; study and
utilization of research results to develop the learning manage-
ment process; practicing research in the classroom

2404 328 NMSAANITNENLINGEITNIIG 3(3-0-6)
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Natural Resource Management

and Cultural Environment
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Natural resources; environment; conservation;
impacts from advances in science and technology on physical,
biological and human resources; participation in resource man-
agement, restoration, promotion, maintenance and protection
according to environmental science principles for sustainable

development

naaITdenimmsTINE9ETIA
2404 329 msiemslada@ndgasmnsssu 3(3-0-6)
MeT@nsssa
Cultural industry, logistics management
whRaneegmsiamamassdummyiauoTn days
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Concept and management theory of cultural de-
livery; information from point of origin to point of consumption
according to customer demand; integration of data; transporta-
tion; inventory; raw materials management; handling packaging;
adding the value of the utilization of time and space; application

of communication technology

2404 330 lamiienifugsfasaulaimeiamsssn  3(3-06)

Globalization and the cultural online

media Business
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Meaning and basic knowledges of social network
concepts; cultural online media; benefits and values of cultural
online media ; business management and business planning in
various forms; design of cultural online in various contexts;
production and distribution of cultural online business

2404 331 welulafmssdaiavaansss 3(3-0-6)

Manufacturing Technology for Handicrafts

wnAandnnusswme uladfidanfummeanm
HADNIIUUALNILLAUMIHAN gUnant oo whnsflovinieasing
Lﬁaﬂ%ﬂ%ﬁmixmuﬂﬁwﬁmLmﬁﬂ@mwwﬁmmiwi@uuﬁﬁﬂu
miﬂ%wﬁiiéwﬁmﬁmﬁqmuI@Hmﬁﬂgmmmqﬁﬂmmﬁﬁuﬁm

Concepts principles and technology affecting on
handicrafts and production processes; equipment, materials,
tools or machines for applying for applying production pro-
cesses and materials of cultural handicrafts in creating com-

munity products based on indigenous wisdom
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2404 332 welulafshemmiiaruieusssy 3(3-0-6)
Photography Technology for Cultural Events
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Principles and types of cameras; photography

techniques; photography technology application to cultural dis-

semination; types of cultural photographs; advanced practicing
in camera skills; shutter speed control, aperture, and focal length
to get the right image; application of photographs in various
situations to disseminate the work through information com-
munication
2404 333 NagMENANIATIHAMSIRIUSTI 3(3-0-6)
Cultural Business Marketing Strategy
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Principles, concepts, characteristics and types of

cultural businesses; marketing for cultural businesses; cultural
business marketing strategy; cultural business analysis; com-
petition; consumer behavior market; segmentation; target audi-
ence; selection of product and price positioning; group organiza-
tion; network; ethical awareness in business operations in
culture; application of communication technology for distribu-

tion.
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4. nsfindszaumsol
2404 412 nsiindszaumsalizndn
Student Practicum
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Applications of knowledge of cultural management
to practice in professional ethics in organizations including
government, private and local organizations to gain knowledge
skills, attitudes and professional experience; analysis of the in-
ternship results to summarize and presente in the form of a

seminar to exchange experiences from the internship.

laitaund1 9 e
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5. dufiafnin
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Cooperative Education
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A systematic provision of work-based learning in
the work place for students with the cooperation between the
university and the work places to allow the students to develop
both academic and work-related skills in the work place. This
procedure will help the students in self-development in terms of
systematic thinking, observation, decision making, analytical
and evaluation skills. Also it will result in high quality graduates

who are most suitable for the work places and the labor market
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